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How the internet keeps poor people in poor neighbourhoods. 
The article reveals the ethical responsibility of social media companies such as Facebook and Google ads in ensuring diversity in their ads in accordance to the Fair Housing Act. The Act provides that advertisers of real estate cannot show preference for people based on race, colour religion, disability and family status. The author cites an example of housing adverts that allows the advertiser to limit user views to particular races. In this case, the advertisers exclude Hispanic, Asian and African Americans in their housing ads, thus white neighbourhoods remain predominantly that way (Chang, 2016). 
The author informs of the unseen discrimination and lack of inclusivity of Facebook and Google ads. For example, users from different races have different needs and constraints personalizing their user experience. Using the personalized user experiences, the ads algorithms encourage discrimination, making it hard for users to know they are being discriminated against. The author compares the past and the present ways that the court system used to discourage discrimination. For example, the Times Magazine was held liable for publishing discriminatory housing ads. On the other hand, it is difficult to establish if applications such as Facebook ad algorithms are biased, since the legal basis for holding such applications liable lacks due to the protection of the Communications Decency Act.  The Decency Act opines that advertisers are not responsible for user-submitted content (Chang, 2016). The inability to hold applications responsible for user’s discriminatory ads makes it even more difficult to tackle the problem. 
While tailored adverts support users to target their audience, it is important for businesses such as Facebook and Google to have an inclusivity strategy to their user diverse groups. Diversity models such as inclusive photography, restricting the ability of advertisers to target ads that offer housing, employment and credit opportunities based on gender, race and location. Establishing ad targeting policies will help encourage diversity and discouraging discrimination. 
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